Online expectations and behaviours of NZ SMEs
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Brokers and advisers should consider ways to digitise routine administrative tasks,
and focus on providing valuable advice and guidance on insurance matters.

SMEs increasingly do online research to look for business insurance
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_‘@_ What can brokers do to build their online presence and utilise their website and social
= media channels to generate awareness and communicate their value?
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Note: Price doesn’t play an important role.

Find out more and download the full report at vero.co.nz/sme-index

Disclaimer: The information displayed is based on commissioned research involving over 900 business owners and decision makers from
around New Zealand. The research was conducted during November 2017. Vero Insurance New Zealand Ltd (Vero) has prepared this material
for general information purposes only and it should not be used as the basis for decisions in relation to the acquisition or disposal of insurance

products. Vero and its related companies do not assume or accept any liability whatsoever arising out of or relating to the information.
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